Richard Barbrook Giving is Receiving

INTERNET COMMONS AND NONCOMMERCIAL ACTIVITY
“When you go on-line, most information is available for free. Other users are happy to share music, movies and software with you. People spend hours building websites which they don’t charge you for visiting. You are invited to join listservers, which will fill your inbox with e-mails every day. Compared to the media developed during the past 200 years, what makes the new media into something new is the vitality of these non-commercial activities.” 91

INTERNET GIFT ECONOMY

“Information is for sharing not selling. Knowledge is a gift not a commodity. The net is a strange and novel form of mass communications.” 91

INFORMATION COMMODITY

“Of course, money is being made on the net. People buy products from e-commerce sites. Books. Videos. Fridges. Computers. Motor cars. Plane tickets. Companies purchase goods and services from on-line suppliers. Corporate intranets. E-business extranets. Component auctions. B2B networks. However, the electronic marketplace is missing what was once supposed to be its principle function: the buying and selling of information in virtual form.” 92

DECOMMODIFICATION OF INFORMATION
“The media corporations are incapable of reversing this decommodification of information. Encryption systems are broken. Surveillance of every net user is impossible. Copyright laws are unenforceable. Even on-line advertising has been a disappointment. This time around, community has trumped commerce.” 92

ENDING THE SCARCITY OF INFORMATION

“Who is threatened by this outbreak of selfish altruism on the net? Anyone who has profited from information scarcity in the past. Copyright emerged in a world with only limited media. Granting a monopoly over each piece of information created markets for cultural commodities.” 93

“Over the past few centuries, the dynamic development of capitalism has—slowly but surely—ended the scarcity of information. Printing and broadcasting technologies enabled the mass production of knowledge and culture. Information has become ever cheaper. The net is now completing this process. It costs almost nothing to make perfect copies of digital data.” 93
“Sooner or later, even the most technologically illiterate politician will realize that it is impossible to enforce information scarcity in an age of information plenty.” 93

INTERNET STARTED AS A GIFT ECONOMY

“Sharing information is exactly what the net was invented for. Scientists needed unhindered access to each other’s research. Hackers enjoyed writing code together. Activists wanted to promote their causes. These pioneers hardwired their own social mores into the technical protocols of the net. Unlike media corporations, they did not make their living from buying and selling information. On the contrary, they were already living within real-life gift economies.” 93

